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The childhood obesity epidemic is an urgent public health problem. The most recent data available show that
nearly 19 percent of boys and about 15 percent of girls aged 2-19 are obese, and almost a third of U.S.
children and adolescents are overweight or obese (Ogden et al., 2012). The obesity epidemic will continue to
take a substantial toll on the health of Americans. In the midst of this epidemic, children are exposed to an
enormous amount of commercial advertising and marketing for food. In 2009, children aged 2-11 saw an
average of more than 10 television food ads per day (Powell et al., 2011). Children see and hear advertising
and marketing messages for food through many other channels as well, including radio, movies, billboards,
and print media. Most notably, many new digital media venues and vehicles for food marketing have
emerged in recent years, including Internet-based advergames, couponing on cell phones, and marketing on
social networks, and much of this advertising is invisible to parents.

The marketing of high-calorie, low-nutrient foods and beverages is linked to overweight and obesity. A
major 2006 report from the Institute of Medicine (IOM) documents evidence that television advertising
influences the food and beverage preferences, requests, and short-term consumption of children aged 2-11
(IOM, 2006). Challenges and Opportunities for Change in Food Marketing to Children and Youth also
documents a body of evidence showing an association of television advertising with the adiposity of children
and adolescents aged 2-18. The report notes the prevailing pattern that food and beverage products marketed
to children and youth are often high in calories, fat, sugar, and sodium; are of low nutritional value; and tend
to be from food groups Americans are already overconsuming. Furthermore, marketing messages that
promote nutrition, healthful foods, or physical activity are scarce (IOM, 2006). To review progress and
explore opportunities for action on food and beverage marketing that targets children and youth, the IOM's
Standing Committee on Childhood Obesity Prevention held a workshop in Washington, DC, on November 5,
2012, titled "New Challenges and Opportunities in Food Marketing to Children and Youth."
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From reader reviews:

Michael Wickham:

This Challenges and Opportunities for Change in Food Marketing to Children and Youth: Workshop
Summary are reliable for you who want to be described as a successful person, why. The key reason why of
this Challenges and Opportunities for Change in Food Marketing to Children and Youth: Workshop
Summary can be one of several great books you must have is actually giving you more than just simple
looking at food but feed you with information that might be will shock your preceding knowledge. This book
is actually handy, you can bring it everywhere and whenever your conditions both in e-book and printed
people. Beside that this Challenges and Opportunities for Change in Food Marketing to Children and Youth:
Workshop Summary forcing you to have an enormous of experience such as rich vocabulary, giving you
tryout of critical thinking that we know it useful in your day action. So , let's have it and enjoy reading.

James Buscher:

Reading can called head hangout, why? Because when you find yourself reading a book especially book
entitled Challenges and Opportunities for Change in Food Marketing to Children and Youth: Workshop
Summary your head will drift away trough every dimension, wandering in most aspect that maybe not
known for but surely will end up your mind friends. Imaging every single word written in a guide then
become one application form conclusion and explanation in which maybe you never get previous to. The
Challenges and Opportunities for Change in Food Marketing to Children and Youth: Workshop Summary
giving you an additional experience more than blown away your thoughts but also giving you useful details
for your better life on this era. So now let us present to you the relaxing pattern the following is your body
and mind will be pleased when you are finished reading it, like winning a sport. Do you want to try this
extraordinary investing spare time activity?

Laura Clark:

This Challenges and Opportunities for Change in Food Marketing to Children and Youth: Workshop
Summary is completely new way for you who has curiosity to look for some information because it relief
your hunger of information. Getting deeper you upon it getting knowledge more you know or else you who
still having little bit of digest in reading this Challenges and Opportunities for Change in Food Marketing to
Children and Youth: Workshop Summary can be the light food for yourself because the information inside
this kind of book is easy to get by anyone. These books create itself in the form that is certainly reachable by
anyone, yep I mean in the e-book web form. People who think that in reserve form make them feel tired even
dizzy this reserve is the answer. So there is absolutely no in reading a reserve especially this one. You can
find actually looking for. It should be here for an individual. So , don't miss that! Just read this e-book style
for your better life as well as knowledge.



Jennifer Evans:

You will get this Challenges and Opportunities for Change in Food Marketing to Children and Youth:
Workshop Summary by visit the bookstore or Mall. Just viewing or reviewing it might to be your solve
challenge if you get difficulties for ones knowledge. Kinds of this book are various. Not only by simply
written or printed and also can you enjoy this book by means of e-book. In the modern era just like now, you
just looking because of your mobile phone and searching what your problem. Right now, choose your own
personal ways to get more information about your reserve. It is most important to arrange yourself to make
your knowledge are still up-date. Let's try to choose correct ways for you.
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